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product lines, all environmentally safe,
and is used throughout the industrial
and private sectors, and helps educate
school children through its EGBAR
(Everything’s Going to Be Alright)
foundation.

And you can still drink it after clean-
ing the patio furniture. “But I don’t rec-
ommend it,” says FaBrizio. “It can upset
your stomach a little.” –T.L.

For more information, visit www.simple-
green.com

• • •

RAIS ING THE  R O OF

D
id you know that you likely have
more than 30,000 pounds of
very environmentally unfriendly
material right above your head?
That’s right, your roof. But now
one company is trying to change

all that. ArmorLite, a Santa Ana-based
roofing company, claims to be the next
generation in roofing technology. Sound
boring? Listen again.

According to Jim Stewart, Ph.D., envi-
ronmental scientist with Modern Energy
Corporation, the weight of roofing mate-
rials has the greatest environmental
impact. “Lighter weight roofing materials
decrease the raw materials used, manu-
facturing and transportation energy use,
workers and homeowners safety, landfill
use and waste,” he says.

This is why ArmorLite, made in con-
junction with General Electric, using
advanced engineered polymer materials
and meeting Energy Star and Cool Roof
standards, may be the most revolution-
ary product to hit the building industry
since masterplanning. Here are some of
its benefits:
• It weighs an average of eight times less

than traditional roofing material: 3,500
pounds compared to 30,000 pounds.

• It reflects heat back into the atmos-
phere and provides insulation, reduc-
ing heating and cooling costs. (And in
many cases qualifying the homeowner
for utility company rebates.)

• It’s 100% recyclable and has 0% waste
during manufacturing.

• It is manufactured in two-foot by four-
foot panels, making it faster to install,
with 70% fewer nails.
Visit www.armorliteroofing.com –T.L.

Gold Coast Pool & Spa’s award-winning design team has been creating backyard dream-
scapes and front yards with unsurpassed curb appeal for more than a decade.
Whether it’s new construction or a remodel, landscape or softscape, custom rock or cus-
tom architectural plans, Gold Coast Pool & Spa can make any design dream come true:
An outdoor kitchen for the most discriminating chef. An outdoor bathroom or changing
room suited for any taste- no matter how luxurious or rustic. Or an outdoor living space
complete with fireplace and more...
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